
Real-time, 
24/7 revenue 
management
Drive strategic analysis and decision-
making with access to Amadeus 
Demand360®, STR historical performance*, 
and PredictHQ event data in your RMS, 
paired with dynamic rate optimization 
and your performance and pricing data.

	 Respond in real time to market changes
	 Optimize your revenue strategies
	 Improve operational efficiency
	 Visualize your data
	 Make data-driven decisions
	 Gain a competitive edge



Access third-party data in your 
RMS, where it matters most 
Amadeus 
Create pricing strategies using Amadeus 
Demand360® on-the-books data, and view 
historical and future performance benchmarks 
against market and competitive sets, to ensure 
your rates are optimized with industry conditions.

In an industry first, a subset of data from 
Amadeus’ Demand360®, showing a 60-day stay 
date horizon, is now available and included in 
your subscription.

STR 
Compare your property’s historical performance 
against the competitive set* without switching 
between multiple systems, to optimize your 
pricing and maximize your profitability.

*An active STR subscription is required.

PredictHQ  
See your market’s historical and future events 
data, including event categories, dates, venues, 
and estimated attendance, to provide context for 
demand and make data-driven pricing decisions.

Optimize your pricing strategies 
around the clock
With dynamic optimization, outliers in booking per-
formance are automatically identified, highlighted, 
and acted on, so you never miss a critical pricing 
opportunity, even when you’re away  
from the office.

4. Rate updates

3. Data analysis

2. Anomaly identification

1. Monitoring

24/7



Your revenue 
maximized, 
your worry 
minimized

Get started with Advance
Seize unexpected revenue opportunities, 24/7 
For more information, visit  
duettocloud.com/advance

“Duetto lets us optimize pricing based on 
current market trends, competitor pricing, 
and demand forecasts. This adaptability 
ensures that our rates remain competitive, 
driving revenue even in slower periods  
and maximizing profitability during  
high-demand seasons.”

Revenue Manager, Bed & Breakfast, Magny-le-Hongre, France


